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COURSE SYLLABUS

I. COURSE DESCRIPTION
Interpretation and application of financial accounting data as the basis for managerial planning, decision, and control. Cost behavior, analysis, and estimation; budgeting and cost control; pricing; cost/volume/profit relationships; financial statement analysis; and capital investment decisions.
II. COURSE RATIONALE

An understanding of the basic principles is essential to all who plan a career in business management.  Students’ application of managerial accounting principles are reinforced through completion of a budget project and reading “Relevance Lost—a seminal study of the rise and fall of management accounting.”   

III. THE CATHOLIC INTELLECTUAL TRADITION 

The Mission of The University of Holy Cross is that of the Marianite Sisters: to serve God and the community.  The University of Holy Cross serves God and the community as a beacon of the Catholic Intellectual Tradition. This tradition is catholic, encompassing all peoples seeking Truth.  Because it is a tradition, persons communicate, interact, and share experiences over time and through cultures.  Finally, this catholic tradition strives for intellectual excellence—knowing what can be known through desire, honesty, and integrity.  This tradition has included great theologians, scientists, artists, writers, teachers, and philosophers.  It also arises in everyday teaching and learning from person to person, parent to child, and educator to student.  The University of Holy Cross embraces this excellence, which flows from the Catholic Intellectual Tradition.   
IV. DEPARTMENTAL INTENDED STUDENT LEARNING OUTCOMES 
Upon successful completion of the Business Administration Program, students should be able to:

	SLOs
	Assessments

	comprehend the process of ethical decision-making and apply that process to business decisions
	Homework, project and quiz assignments as well as formulating essay questions from Relevance Lost. 

	practice critical decision-making skills and apply those skills to business decisions
	

	comprehend and apply social and for-profit entrepreneurial concepts
	

	apply sound international management and marketing principle
	


V. COURSE INTENDED STUDENT LEARNING OUTCOMES 
Upon satisfactory completion of the course, the student should:

	OBJECTIVES (STANDARDS)
	Assessment

	Master managerial accounting theory covering cost concepts, cost volume profit analysis, business segment analysis, differential analysis, budgets, flexible budgets, standard cost analysis, job order costing, process costing, activity based costing, and pricing.
Prepare a book report on Relevance Lost. 
	Homework, project and quiz assignments and book report as well as formulating essay questions from Relevance Lost.


VI. OUTLINE OF TOPICS

Cost Concepts
Cost Volume Profit Analysis

Capital Budgeting

Differential Analysis for Business Decisions

Performance Measurement and Responsibility Accounting

Master Budgets

Flexible Budgets

Standard Costs in Budgeting

Job Order Costing

Process Costing

VII. INSTRUCTIONAL METHODS
Lecture, homework, 
quizzes, and tests as well as formulating essay questions from Relevance Lost.  We will use a course website NumberKnowledge.com which has been designed by your professor to organize all of the materials and resources you will need for this class.  All of your lecture notes can be found there. Click on the link for Cost and Managerial Accounting to find this class.  The password for the content is UHC307Learn. 
1. Reading the Lecture Notes in Number Knowledge

2. Homework and Lecture Quiz Modules

3. You Tube videos of Chapter Lectures and Problem Solving Methods

4. Reading Relevance Lost
At NumberKnoweldge.com you will access a combination of lecture notes and my videos as well as the link to our homework site. The full complement of each component will be sufficient to understand subject topics.  I will deviate from the book’s manner of teaching in how to set up and solve problems. Students should expect to rely on my lecture notes and videos.

My suggested sequence of events to be successful for each topic will be (1) read the notes in NumberKnowledge.com (2) watch the post lecture videos prepared by me, (3) complete the pre lecture assignment and (4) complete the homework.  The videos are always open so you use them as reference.  There are copies of the homework assignments that will not close and can be used to study for tests.  

If you need any assistance, please send me a screenshot so I can easily assist you and communicate often with me to let me know your thoughts and suggestions on the course.
VIII. COURSE MATERIALS 

A. Required
a. Textbook – 22nd Edition Fundamentals of Accounting – Wild, Shaw, Chiappetta
b. Homework Code from Connect 

c. Relevance Lost book to be provided by your professor.
IX. EVALUATION PLAN 
[image: image1.emf]Tests 480        48%

Projects 170        17%

Connect Assignments 295        30%

Participation 55          6%

1,000    100%




Tests:

Tests – Multiple choice format.  There are no make-up tests.  If a student misses a test date, they will be required to take a comprehensive final.  Please see the schedule for test dates. There is no comprehensive final for this class unless you miss a test date. 


Homework:   
Homework and Connect projects due as indicated in Connect and the schedule.  No exceptions allowed unless there is a documented internet problem.  The points in your schedule supersede the points in Connect should there be any difference between the two. 



Book Report:  
Students will read Relevance Lost and write a series of questions on Chapters 1 through 8 on the history, concepts and implications of the author’s premise. Start date is the beginning of the semester, and the due date is indicated on the schedule.  Selected questions from those submitted will be added as essay questions on Test 3.  
Students will be given a letter grade as follows:

A is equivalent to 90 to 100% of available points

B is equivalent to 80 to 89% of available points

C is equivalent to 70 to 79% of available points

D is equivalent to 60 to 69% of available points

F is equivalent to below 59% of available points

X. ATTENDANCE POLICY 
Attendance will be taken each date. 
XI. CLASSROOM ETIQUETTE 

No cell phones allowed. Students will treat each other and the professor in a respectful manner. I define what is disrespectful. If a student is found to be out of order, the student will be required to meet with me personally before they can return to class.  After this time, if the objectional behavior continues, the student will be asked to leave the classroom and each such continuous incident will reduce the student’s grade by 5%.  
XII. DISABILITY ACCOMMODATION POLICY

In accordance with the Americans with Disabilities Act, the University of Holy Cross provides disability accommodations for students with identified and/or diagnosed disabilities.  Students with disabilities need not inform their instructors about the nature of their disabilities, but they are responsible for contacting and providing appropriate documentation to the Disability Services Coordinator in the Office of Student Engagement and Advising prior to receiving accommodation.

The process for requesting accommodation(s) is:

1) The student should contact the Disability Services Coordinator in the Office of Student Engagement and Advising to provide appropriate documentation regarding the disability.

2) The Disability Services Coordinator will provide a letter of accommodation which must be signed by the student prior to its being distributed to faculty.

3) The student must submit his/her schedule at the beginning of each semester to request the release of the accommodations letter to faculty.  Accommodations letters are NOT automatically sent to faculty.  The student must request letters to be sent each semester by submitting a schedule of classes.

4) The Disability Services Coordinator will notify the student when the accommodations letter has been sent to the faculty members requested.

5)
Once the accommodations letter has been sent to the faculty requested by the student, it is the student’s responsibility to meet with each faculty member to discuss how his/her accommodations may be met within each course.

Faculty members will NOT provide accommodations to students unless an official letter/email has been received from the disabilities coordinator in the Office of Student Engagement and Advising.  University of Holy Cross will attempt to meet reasonable accommodations requested.  A reasonable accommodation is a modification to a non-essential aspect of a course, program, service or facility which does not pose an undue burden and which enables a qualified student with a disability to have adequate opportunity to participate and to demonstrate his or her ability.  Such accommodations are determined on an individual basis depending upon the nature and extent of the disability.

If a student has a documented disability, which requires accommodation(s), or if more information is needed, please contact Meredith Reed at (504) 398-2236 or mreed@uhcno.edu.
XIII. CELL PHONE UTILIZATION POLICY

Cell phones should be turned off and stowed during class.

XIV. ACADEMIC HONESTY

At University of Holy Cross, intellectual integrity and academic honesty are fundamental to the processes of learning and of evaluating academic performance. Violations of academic honesty include but are not limited to cheating, plagiarism, collusion, academic misconduct, falsification, fabrication, and the attempt to commit such a violation. All work that is submitted by a student for credit must be the work of that student ONLY.  Students should not allow anyone else to write their papers in part or whole.  Failure to report the academic dishonesty of other students also constitutes a violation of this policy.
Plagiarism is a particularly serious violation of academic integrity.  When students use words, ideas, or data from any source, including the Internet, that source must be cited (usually parenthetically but possibly with footnotes or endnotes, depending on the discipline), even if it is paraphrased.  In addition to the citation, if the exact words of the source are used, they must be placed in quotation marks.

In all cases of plagiarism and any other form of academic dishonesty, including cheating on tests, failure to report cheating by other students, and submitting work that someone other than the student has written, serious consequences result.  Please refer to the UHC Course Catalog (under “Academic Policies”) and the UHC Student Handbook for a full description of the Academic Honesty Policy.  

[The following statement is included if the department or instructor determines that submission to Turnitin.com is required.]

In order to prevent plagiarism, all papers written outside of class must be submitted to Turnitin.com (or Blackboard’s course tool SafeAssign) in order to generate an originality report, according to the instructor’s directions.  Other written assignments (such as homework exercises, informal essays, and take-home tests) are submitted if the instructor determines it is necessary.

XV. COURSE CALENDAR 
[image: image2.emf]UHC BUS 307 - Seven Chapters PreLecture Pre Homework

Managerial Accounting Topic Lecture Topic HmwrkProjects Prtcpn Tests Total

Wednesday 4:30 - 7pm      Room 2611

Fall 2018 Maybe more than 1 assignment 20 Various 5 60 1,000        

Fall 2018

W 22-Aug Intro, Syllabus, Overview

W 29-Aug Cost Concepts Overview/Dir/Indir; Mfg Cost; F/S 15 5

W 5-Sep Cost Concepts Cost Behavior/Diff/Contribution Format 10 5

W 12-Sep Cost Volume Profit Activity Changes through Breakeven 10 Cost Concepts 20 5

W 19-Sep Cost Volume Profit Target Profit through Regression 10 5

W 26-Sep Test 1 Cost Volume Profit 20 120

W 3-Oct K Budget/Managerial Decisions K Budget/Relevant Cost thru Make or Buy 20 5

Sun 7-Oct You should begin working on the Budget Project in Connect

W 10-Oct K Budget/Managerial Decisions Special Order thru Joint Prod 10 5

Sun 14-Oct Perf Meas/Resp Accounting - Online proj - Due at 10pm 20

W 17-Oct Test 2 K Budget/Mang Dec 20 120

W 24-Oct Flexible Budgeting 10 5

W 31-Oct Standard Costs 10 Flexible Budgets 20 5

W 7-Nov Job Order Costing 20 Standard Costs 20 5

W 14-Nov Job Order Costing 20 5

Sun 25-Nov Budget Project Due in Connect at 10pm - No Extensions Available 75

W 28-Nov Process Costing 20 JOC 20 5

Sat 1-Dec Submit Relevance Lost Questions 24

W 5-Dec Test 3 including essay questions on Relevance Lost Process Costing 20 51 240

-                                                                    135       -                               160      170          55          480        1,000        

Tests 480        48%

Projects 170        17%

Connect Assignments 295        30%

Participation 55          6%

1,000    100%


Drop dates and other academic calendar dates:
All students enrolled after the drop date will receive a letter grade of A, B, C, D, or F.  You are expected to be aware of all important academic calendar dates.  

Class Communication

I will use Canvas email to communicate.  Students should expect to monitor email daily in order to remain abreast of any communications. I will be available for individual help by appointment and email assistance.  Please send me an email with any inquiries and I will respond within 24 hours if not sooner.  Use the instructions at the top of our page in NumberKnowlege.com to prepare a screen snip to ask questions. Screen snips are more precise than screen shots. 
Class supplies

Students may only use a basic, four-function calculator in class.  Cell phones may not be used. Students should bring a laptop or tablet to class to view class notes. A mechanical pencil and polymer eraser are recommended.  

Syllabus Changes

Changes may be necessary to either the syllabus or the schedule but your grading will not change.  

